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01 Logo
The Omnitronix logois a signal to embark on a journey into the unknown. The sign
replacing the letter X resembles a rocket breaking through the space-time continuum
of iGaming. It combines movement, technology, and courage, defining the character
of our brand.

This symbol is indisputable – never change its shape, colors, or proportions. It is 
a landmark in the world of entertainment that must always remain clear and unique.

The logo can also be used with our tagline, “Powered by tech, led by imagination.”

Powered by tech, led by imagination.
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02 Logo Variations

Secondary Logo 

Primary Logo

Symbol
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03 Logo Use
To ensure the right amount ofbreathing space around
the logo should apply the following steps:

you can see that the logo is fitted in a rectangle; 

the wight of the rectangle is X, and the height of
the rectangle is Y; 

on top and bottom there should always be a
breathing distance in the size of the height of the
logo (Y);

on left and right, the free distance should be with
the 10% size of the log width (0,1X); 
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01 Color Variations
      INCORRECT USE:

Don’t change the logo’s colors 
Don’t rotate or distort the logo around
Don’t change the logo’s proportions
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02 Color Palette
Our color palette is built around bold, modern shades. The key colors form
the brand's distinctive gradient, defining our visual identity and lending it
energy and uniqueness. The other colors play a supporting role, providing
contrast, balance, and flexibility in digital and print applications.

 HEX 
#A21CAF

 HEX 
#F00086

 HEX 
#050505

 HEX 
#FF1CF7

 HEX 
#F3F4F6

 HEX 
#9CA3AF

 HEX 
#7DD6FF

 HEX 
#3A0CA3
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01 BRAND TYPEFACE
The primary typeface to be used for headlines is Russo One. 

AaBbCcDdEeFfGgHhIiGgKkLlMm
NnOoPpQqRrSsTtUuVvWwXxYyZz
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02BRAND TYPEFACE
The secondary typeface to be used for copy and small details
is Montserrat. 

AaBbCcDdEeFfGgHhIiGgKkLlMmNnOoPpQqRrSsTtUuVvWwXxYyZz

AaBbCcDdEeFfGgHhIiGgKkLlMmNnOoPpQqRrSsTtUuVvWwXxYyZz

AaBbCcDdEeFfGgHhIiGgKkLlMmNnOoPpQqRrSsTtUuVvWwXxYyZz

LIGHT

NORMAL

BOLD
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THAT’S IT. THANKS!


